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The premise is that it is now productive to consider the implications of “media ecology.”  This means simply that the current mass media, in its pervasive and global effects, constitutes a natural environment, or ecosystem, in which we navigate and negotiate the conditions of being human.  To the extent that we can study our relationship to this environment, through reflecting on our personal media use and the demonstrable effects of media on others, we can consider how media either helps or hinders human development, and what measures we should take to promote positive and sustainable uses of market-driven media programming.  Naturally, such study asks us to consider the moral and ethical implications of our media use, and the extent to which our personal choices promote sustainable policies and practices in the media ecosystem as a whole.

The following two assignments are designed to frame your study of media in these terms; namely, by holding you accountable for the quantity and quality of your current media use, and by drawing your attention to the role media plays in your life, in general.  The first assignment is a media inventory, which you will follow directly with a media deprivation.

MEDIA INVENTORY

In this assignment you will create a comprehensive inventory of all of the media you currently own, subscribe to, are a member of, and routinely or periodically purchase or use.  How many and what type of media technologies do have present right now in your dorm room, apartment or home?  List them.  How many and which newspapers or magazines, actual or virtual, do you subscribe to or occasionally purchase?  How many and which online forums, chat rooms, or bulletin boards are you a member of?  List these forms of media, as well.  When you have completed your list of all of your media, monitor your media use closely for seventy-two hours, noting in detail the number of hours and minutes you spend with each media form.  This includes the time you spend reading and responding to email, surfing the web, talking on cell phones, listening to ipods or the radio, playing video games, watching television or movies, as well as reading posters and billboards and spending time in places in which background music is present.  Keep a notepad and watch or clock with you at all times: make note of your beginning and ending times with each activity—be precise.  At the end of seventy-two hours, add up the total time you have spent interacting with media.  Given the prevalence of mutli-mediating (using the computer, stereo, cell phone and television simultaneously, for instance), this figure may exceed seventy-two hours.  If it does, don’t worry, you are not alone.

MEDIA DEPRIVATION

In order to gain some perspective on how your interactions with media affect you chose a seventy-two hour period of time during which you will do entirely without mass media.  (One-on-one media, such as telephone conversations or email, are permissible, though should be kept to a minimum.)  Leave the television off; play no DVD’s; walk or drive to class and work without turning on the radio or your ipod; don’t read the newspaper or magazines; and so forth.  You may need to make some compromises for this assignment—billboards or posters on campus may be unavoidable; other classes may assign you to read something; and those who live nearby may have to be persuaded to cooperate.  The more effort you make in depriving yourself of mass media for three days (and nights), the more heightened will be your perceptions of the role of media in your life.  This may be difficult, but give it a good faith effort.

