Using PRIZM look-up to identify consumer markets
You have been asked to determine where in the city of XYZ you would find the most customers for your product, ABC.  Go to the MyBestSegments site at:
http://www.claritas.com/MyBestSegments/Default.jsp
and click on the image button marked “You Are Where You Live” on the upper right side bar.  Put in the 4 zip for this assignment.   Be sure you identify the segments given for EACH zip code.

Then go to the Segments description page and identify the characteristics of each segment for each zip code location you are researching.  Question you should answer are:
What consumer segments were identified in the results for each location.

What  types/brand of products are identified:  cars, restaurants, magazine, tv shows?

What demographics profile each of the segments: age, income, education, ethnic diversity, home?

Finally, hich location will have the best consumer segment(s) that would be likely to purchase your product?  Explain why you chose this area/location.

In your analysis, you may find segments that overlap in one or more locations, so you want to consider the entire picture for each area—then make the best choice.

