
Request for Applications

Marketing Plan Development Projects

As a Part of Marketing 429 - Advanced Marketing Management

Fall Semester 2009


During the fall semester 2009, the Business Administration Department of the Bryan School of Business and Economics will offer Marketing 429.  This course provides students with direct experience in developing a marketing plan for a new or existing business/organization or for a new or existing product or service that a business/organization wants to offer.  We are soliciting applications from for-profit, nonprofit, and public sector organizations.
How the Course Works:


For the first seven weeks of the 14-week semester, students will attend two class meetings a week and cover text material designed to acquaint them with the steps and considerations in developing a marketing plan.  Students will be seniors who have had a variety of foundation courses, a Principles of Marketing course, a consumer behavior course, and a marketing research course.  Topics during this part of the course will include market orientation and market-based management, market analysis, marketing mix strategies, strategic marketing planning, implementation, and performance measurement. 
During the remaining seven weeks, late September until early December, students will work in groups of four or five to develop a marketing plan for businesses/organizations selected for this program.  Each group will have assigned to it a Bryan Business Mentor who will be a SCORE executive or other experienced businessperson who will work with the students throughout the project.  Representatives of the host company/organization will meet with the student groups on Tuesday, September 29, to provide available information to assist in developing the plan and will agree to be available to meet periodically with the students during the project.  We will also have a breakfast for company sponsors and mentors on that  Tuesday, September 29 at 8 A.M.

At the end of the semester, on either December 9 or 10, each group will formally present its marketing plan to the course instructor, Dr. Lew G. Brown, the mentor, and representatives from the host business/organization.  Students will earn their course grade based on in-class performance, a peer evaluation, and an evaluation of the marketing plan by the professor, the mentor, and the business/organization.

How to Apply:


A business or organization that wishes to participate in the course should complete the application on the following page and submit it by Tuesday, September 8.  You may address questions to Dr. Brown, whose contact information is on the application.  Dr. Brown will select projects based on the students’ needs, backgrounds, and interests, and on how the project meets course objectives.  We will notify applicants of their selection by Friday, September 18.
Confidentiality:


All information shared with the students, the mentor, or the faculty member will be treated with confidentiality and will not be published or released in any form without written consent from the company/organization.

Working Agreement:


The Department of Business Administration will ask the company/organization to execute a memorandum of understanding indicating the company’s/organization’s and the Department’s rights and responsibilities in this project and indicating that the company/organization understands that the project is for educational purposes only.
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Marketing 429

Application for Marketing Plan Development Project – Spring Semester 2009

Application Deadline Tuesday, September 8.
Your Name:  ___________________________________________________________

Your Title:  ____________________________________________________________

Company/Organization:  __________________________________________________

Address:  ______________________________________________________________

Telephone and E-Mail:

___________________________________________________

___________________________________________________

Briefly describe your company/organization and the proposed project: (You may attach/include additional information.)

If your company/organization is already in operation, please tell us:

How many full-time equivalent employees:  ___________________________

Approximately your total annual revenue:  __________________________

Will you be willing to share actual and/or projected financial information with the group?

Financial information is important so that students can practice applying their financial and marketing analysis skills.   ___________ Yes.  Please initial here.

You may mail, fax, or e-mail this application to Dr. Lew G. Brown, Department of Business Administration, Bryan School of Business and Economics, P.O. Box 26165, Greensboro, NC 27402-6165.  E-mail: lgbrown@uncg.edu.  Telephone:  336-334-4539.  Fax:  336-334-5580.  

