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PoLAR Partnership: Project Matrix

Data Games
Cross-Platform -- Crowd Sourcing Card Game
Polar Explorer App T - -- EcoChains
-- Future Coast
o | Scenario
Communication Gamification Exploration
HUb/InventOfy - Social Networking == = Marine Spatlal
Website -- The Greenify Planning L
PoLAR Hub I SMARTIC
Alaska Native Elders,
: Leaders, & Teachers :
Radio programs -- Online course
Polar Voices CUitEe Campsiient -- AMNH
Engagement/Response | Professional Development

Research/Evaluation: Games as Education/Communication Tools: Systems Thinking
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‘WHAT IF” GAME

FUTURE COAST: COLLABORATIVE GAME
-2 Immersive ‘what 1f?' game narrative

-2 "Authentic Fiction': cli-f1

-2~ In the style of WORLD WITHOUT OIL (2007)

-2 Runs Feb-Mar-Apr 2014
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IMMERSIVE GAME STORY: CHRONOFACTS

- Software glitch 1n the voicemall system
of the future(s)

- Decoding a chronofact reveals 3
voicemall - a message left by someone

for someone else i1n that future

-#-Chronofacts found a la geocaching

GAME STORY
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GAME STORY

IMMERSIVE GAME STORY: COASTERS

.» People (characters) overseeing the
Chronofact Recovery Effort at
futurecoast.org

-2 Guide the narrative play: ‘authenticity’

-#-Curate and moderate
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VOICEMAILS: FUTURE VISIONS

VOICEMAILS
- Players create the voicemails behind the
game curtain: 321-7-FCOAST

-2 (reative challenge: to sound authentic

-2 Creative process ‘deabstractifies’ the
manifold threats of climate change

- Authorship = engagement
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TIMESTREAMS: COHERENT VISIONS

-2 Goal: thousands of voicemails expressing CUTURE
a wWide range of possible futures NARRATIVES

-»-Players and characters curate voicemaills
into narrative strings (timestreams)

- (reative process rewards sense-making

-2 Authorship = engagement
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IMPACT AND INVOLVEMENT

- Reaches people ‘where they are’ in their
thinking about climate change

o , , IMPACT
-2 "Authenticity’ an easy on-ramp to science

> Volcemalls: rich remix asset

-2 Authorship = engagement

-»-Narratives = persuasion
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PARTNERS AND AFFILIATES

-» Science Museum, London
IMPACT

-2 American Museum of Natural History

-2 Smithsonian American Art Museum

-» Center for the Future of Museums
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IMPACT: YOUR INVOLVEMENT

-»- Promote to your communities

-2 Workshop event: 90-min live experience
IMPACT

-» Geocache a chronofact
- Add your science resources to our list

.» Participate yourselves (it’s anonymous):
321-7-FCOAST
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" All Contacts Info

Future Coast Hotline

The behind-the-curtain
contact number for the
Future Coast project







