


Climate	
  Genera,on	
    
Climate Generation: A Will Steger Legacy 

educates and empowers people to 
engage in solutions to climate change. 

 

Policy Emerging Leaders Education 





Climate	
  Minnesota	
  responds	
  to	
  the	
  urgent	
  need	
  to	
  
increase	
  climate	
  literacy	
  and	
  promote	
  sustainable	
  
behavior	
  change	
  among	
  Minnesotans	
  by	
  sharing	
  
the	
  knowledge	
  of	
  local	
  experts	
  and	
  the	
  stories	
  of	
  

individuals	
  impacted	
  by	
  climate	
  change.	
  The	
  project	
  
builds	
  on	
  the	
  power	
  of	
  media	
  for	
  sharing	
  stories	
  
and	
  the	
  importance	
  of	
  personal	
  contact	
  to	
  reach	
  a	
  

broader,	
  more	
  diverse	
  audience.	
  



Funding	
  From:	
  
	
  

Convened	
  By:	
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http://www.lccmr.leg.mn/projects/2014-index.html#201409e 



Goals and Activities 
Goals 
  Increase climate literacy of 

Minnesotans of all ages, economic 
levels and backgrounds statewide 

  Highlight and share knowledge of 
local climate science and solutions 
experts 

  Build community capacity and 
resiliency through climate change 
engagement 

  Positive behavior change related to 
climate change mitigation and 
adaptation 



Activities 
•  12 Public Convenings 

•  Storytelling Collection 

•  Television production 

 



CONVENINGS 



Coordina,on	
  and	
  Outreach	
  
  Storytelling	
  Collec,on	
  
  Community	
  “Intelligence”	
  
  Partner	
  Mee,ngs	
  
  Climate	
  Ac,on	
  Teams	
  
  Evalua,on	
  Development	
  
  Online	
  RSVP	
  and	
  Pre-­‐survey	
  
  Emails,	
  Postcards,	
  Flyers	
  



Resource Fair 



Convening	
  
Resource	
  Fair	
  (45	
  minutes)	
  
Welcome:	
  Mayor/Official	
  	
  
Connec,ng	
  with	
  Neighbors:	
  What	
  do	
  you	
  

	
  value	
  about	
  your	
  community?	
  
Climate	
  Change	
  in	
  Bemidji:	
  	
  

	
  Trusted	
  Messenger	
  	
  
Community	
  Reflec,on:	
  How	
  does	
  what	
  	
  you	
  
have	
  learned	
  impact	
  what	
  you	
  value?	
  
Storytelling	
  Panel	
  
Provoca,ve	
  Ques,on:	
  Are	
  you	
  read	
  to	
  engage	
  

	
  in	
  solu,ons?	
  
Solu,ons	
  Workshops	
  
Dessert	
  Recep,on	
  
	
  
	
  



Trusted	
  Messengers	
  
  Mayors 
  State Climatologist, Mark Seeley 
  Locally Know Scientist, John Abraham 
  State Meteorologists, Paul Hutner  

and Paul Douglas 
  Will Steger, Polar explorer 
  Storytelling Panel 

Coaching all Messengers on Message 
 



Community Leader Opening 



www.climateminnesota.org/mankatoarea	
  

#ClimateMN	
  



What do you value most 
about your community? 



MANKOTA	
  
CONVENING	
  



IRON	
  RANGE	
  
CONVENING	
  

	
  



Special Guests included 

Paul	
  Hu\ner,	
  Chief	
  
Meteorologist,	
  MPR	
  

  Mark Seeley, University of Minnesota 
Climatologist   Mark Seeley, University of Minnesota 

Climatologist   Mark Seeley, University of Minnesota 
Climatologist 

Mark	
  Seeley,	
  U	
  of	
  MN	
  
Climatologist	
  



Deadliest tornado in state history 
at Sauk Rapids 
April 14, 1886 

94 degrees F at Benson, MN 
April 14, 2003 

-5 degrees F at Roseau, MN 
April 14, 1950 

16” of  snowfall  at  
Farmington, MN   

April 14, 1983 





In light of what you have 
learned, how does that 
threaten what you value 
most about your 
community? 
 



Storytelling Panel 
Moving Mankato to Zero Waste 
Betty Winkworth 
 
Sustainable Action for Justice: A Spiritual Devotion 
Lisa Coons 
 
A young person's story of education and 
empowerment 
Grace Brosnan 



Storytelling Panel 
John Latimer   
One Phenologist's Journey 
 
Jason Edens   
From Energy Assistance to Solar Assistance 
 
Shawn Callahan   
A Tale of Sustainable Tourism: A Passageway through 
Nature's "Green Gate" 



Siri Berg-Moberg – Central, MN – 
“A Pond Hockey Story” 









After hearing from your neighbors on 
the panel, how do you feel about 
tackling climate change? 
 



Now it’s your turn. 



Follow	
  Up	
  
  Postcards	
  
  Follow	
  Up	
  with	
  Solu,ons	
  Workshops	
  and	
  Climate	
  
Ac,on	
  Teams	
  	
  

  Website	
  Recaps	
  
  Webinars	
  
  Educator	
  Workshops	
  
  Documentary	
  on	
  Public	
  Television	
  
  Evalua,on	
  
	
  



Evalua,on	
  
  Pre-interviews in communities 
  RSVP with embedded pre-survey 
  Convening 

•  Abridged Pre-survey for new registrants 
•  Activities 
•  Solutions Chosen 
•  Favorite Part of the Convening 

  Post Survey 
  Post Interviews and Coaching for Stories 
  Engagement Thru Webinars 



Stories=Authentic Community 
Dialogue 



  Bemidji Crookston Burnsville Duluth Owatonna Mankato Area Iron Range Rochester Detroit Lakes Brainerd West Metro Albany TOTALS 

Registered 42 45 51 57 19 63 38 50 14 52 85 15 516 

Attended from 
Registration 29 22 15 36 16 46 36 40 12 45 70 12 367 

Onsite Registation 37 49 17 37 13 38 20 36 15 20 22 20 304 

Total Attendees 
Recorded 66 71 32 94 29 84 56 76 29 72 107 50 716 

Total Attendees 
Head Count 100 105 90 125 60 120 80 100 40 90 120 50 1030 

Filled out 
postcards 40 24 38 46 25 44 38 31 25 52 65 15 428 

Outside Speakers 4 4 4 4 4 4 4 4 4 4 4 6 44 

Resource Fair 10 9 10 14 7 10 10 11 9 14 14 8 118 

Participation 
 





Initial post evaluation results show: 
   Participants leave the event and remember it in a 

positive light, hopeful, energized, and connected. 
  Participants show an increase in their confidence to talk 

about climate change impacts and solutions 
  Over 85% say they spoke with others about the event at 

least few times, with 36% of them saying they spoke 
about it frequently 

  90% of participants said they have taken some steps 
towards mitigating and/or adapting to climate change 
since the convening. 



Actions taken  
  Reducing energy and water use (66%) 
  Agricultural or Gardening Solutions (38%) 
  Community/larger solutions (21%) 
  Conversations (11%) 
  Political solutions (2%) 

(Please note percentages add up to more than 
100 because some responses fell into multiple 
categories) 



BUILDING CAPACITY 
Participants gained new connections to their network 

This	
  number	
  of	
  new	
  connecCons	
  is	
  
remarkable	
  for	
  a	
  one-­‐Cme	
  event.	
  	
  



Successes	
  
  Posi,vely	
  overwhelmed	
  by	
  abundance	
  of	
  great	
  stories	
  
  Great	
  media	
  coverage	
  
  Partnerships	
  are	
  key	
  
  Building	
  rela,onships	
  with	
  and	
  within	
  
  Leveraging	
  opportuni,es-­‐	
  working	
  	
  
in	
  tandem	
  not	
  in	
  parallel	
  
  Opportunity	
  to	
  apply	
  research	
  
  Community	
  Buy	
  In	
  
  Vested	
  Interest	
  from	
  Partners	
  
	
  



Challenges	
  
  We	
  can’t	
  share	
  all	
  these	
  great	
  stories	
  at	
  one	
  convening.	
  	
  
Packed	
  and	
  detailed	
  Agenda.	
  

  Evalua,on-­‐	
  length?	
  
  A\endance?	
  
  Ability	
  to	
  BE	
  in	
  the	
  community	
  
  Equity-­‐	
  finding	
  the	
  right	
  stories	
  and	
  par,cipants	
  that	
  reflect	
  
the	
  community	
  

  Focus	
  on	
  the	
  public-­‐	
  how	
  to	
  support	
  ALL	
  people	
  (day	
  care,	
  
late	
  night?,	
  etc.)	
  

	
  





Questions?   
Kristen Poppleton 
Director of Education 
kristen@climategen.org 
Jothsna Harris 
Education Coordinator 
jothsna@climategen.org 
612-278-7147 
Follow us on Facebook 
Twitter @ClimateGenOrg 
Instagram @ClimateGenOrg 
 



1.  Start	
  with	
  the	
  community	
  and	
  what	
  they	
  care	
  about-­‐	
  connect	
  on	
  common	
  
values.	
  

2.  Strive	
  to	
  make	
  the	
  event	
  a	
  mirror	
  of	
  the	
  community.	
  
3.  Recruit	
  peer	
  groups.	
  
4.  Focus	
  on	
  local	
  impacts.	
  
5.  Be	
  solu,ons-­‐focused.	
  
6.  Connect	
  through	
  stories.	
  
7.  Include	
  trusted	
  messengers	
  of	
  community,	
  science	
  and	
  solu,ons.	
  
8.  Provide	
  real,	
  tangible	
  solu,ons.	
  
9.  Provide	
  mul,ple	
  opportuni,es	
  to	
  engage	
  in	
  different	
  ways.	
  
10.  Follow	
  up.	
  

Theore,cal	
  Framework	
  
	
  


