Inputs

Activities

Outputs

Agency’s sources/assets of climate science
data, services, & educational resources

Education policies and standards (NRC
Influenced & NGSS)

Current best practices in CC knowledge & skills
(scientific, pedagogical, technological)

Cultural context

Research & evaluation plans, priorities, & open
questions

Partnerships & networks

Funding opportunities

Needs assessments

Agency'’s individual strategic education plans &
missions

Leadership and coordination (collective
impact organization)

National, Regional, State and Municipal
Champions for Climate Literacy

Engaging Audiences

Building Awardee Capacity

Management
Objectives

Measures

Management

Effects on People

Events

Partnerships

Products & Services

Professional development

New learning resources

Annual Goals

Annual Measures

Effective Transfer
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QOutcomes

Customers (Intermediate)

Outcomes
(Long)

Learners — formal & informal, youth
& adult, including professional

development.
=8P become scientifically literate citizens.

Learners value STEM education and careers;

Develop skills and knowledge about CC; &

Increase in the retention of diverse & larger
numbers of learners in the climate-related STEM
pipeline.

Increase in diversity and retention of technically-
skilled climate related workforce

Increased prioritization of climate science literacy

Increased motivation and actions toward

Intermediate Goals

Strategic Goals

Intermediate Measures

Long-Term Measures
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External Factors: Politicalization of climate change, distrust of science, international policies, State and district education policies, funding
commitments, leadership priorities, etc.




Add context



Add the original Tri Agency version






