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Outcomes 

(Long)

The ultimate goal of climate and energy literacy is to enable individuals, businesses, and communities to take action in addressing climate change, in terms 
of stabilizing and reducing emissions of greenhouse gases (GHGs), and also increasing capacity to adapt to and prepare for the consequences of climate 
change
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External Factors: Politicalization of climate change, distrust of science, international policies, State and district education policies, funding 
commitments, leadership priorities, etc.
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Agency’s sources/assets of climate science 
data, services, & educational resources 

Education policies and standards (NRC 
Influenced & NGSS)

Partnerships & networks 

Current best practices in CC knowledge & skills 
(scientific, pedagogical, technological)

Cultural context 

Research & evaluation plans, priorities, & open 
questions 

Funding opportunities 

Needs assessments 

Agency’s individual strategic education plans & 
missions 

Leadership and coordination (collective 
impact organization)

National, Regional, State and Municipal 
Champions for Climate Literacy 

Create materials, resources & opportunities 

Engage & recruit diverse audiences (access 
across socioeconomic status, 

underrepresented groups, technology access 
and capability) 

Implement materials, resources & opportunities 

Disseminate materials, resources & 
opportunities 

Participate in cross-project/ cross-program 
collaboration & networking opportunities 

Plan & conduct education research and 
evaluation 

Learners value STEM education and careers; 

Develop skills and knowledge about CC; & 
become scientifically literate citizens. 

Awardees and Programs for CC 
education 

Educators have scientific knowledge, 
confidence, pedagogical content knowledge, 
indigenous & multicultural ways of knowing. 

Communities & their Members have deeper 
understanding & engagement with CC concepts, 
place greater value on climate literacy, are able 
to make informed choices, and have access to 
best practices in CCE (as critical stakeholders 
and broad, diverse audiences). 

Awardees and Programs have enhanced 
capacity for sharing climate science with diverse 
audiences, carry out synergistic activities with 
multiple projects and stakeholders, and have 
evidence of success and lessons learned. 

Learners – formal & informal, youth 
& adult, including professional 
development. 

Educators – formal & informal, 
including teachers, teachers of 
teachers, communicators, & 
scientists 

Community members (e.g., roles 
as workers, people interested in 
future of community) & leaders (e.
g., policy makers, business leaders, 
planners, scientists) 

Increase in the retention of diverse & larger 
numbers of learners in the climate-related STEM 
pipeline. 

Increase in diversity and retention of technically-
skilled climate related workforce 

Increased prioritization of climate science literacy

Increased motivation and actions toward 
stewardship

Wide-scale use of agency products, materials, data 
& practices

Efforts result in dissemination, scale-up, best 
practices, resources, models, and systemic 
collaboration

A more climate literate public

Increased informed decision-making about 
adaptation and mitigation 

More sustainable management practices in 
environmental systems

Contributions made to the knowledge base of 
climate change education research

Effects on People 

Quantitative and qualitative data and measures 
of awardees 

Enhanced communication between awardees 
and with scientists 

Enhanced networks and partnerships both 
nationally and internationally

Quantitative & qualitative data and measures of 
participants 

Products & Services 

Partnerships 

New learning resources

Events

Professional development 

Engaging Audiences 

Building Awardee Capacity 

Marketing 

Diverse Learners – formal & 
informal, youth & adult, including 
professional development. 

Learners value STEM education and careers; 

Develop skills and knowledge about CC; & 
become scientifically literate citizens. 

Workforce – youth & adult, 
workforce preparation 

Workforce are prepared and pursue the careers 
to address the challenges and opportunities 
climate change present; 



Add context



Add the original Tri Agency version




