There was a subway ad, for a local college, claiming that 65% of their undergrads who were employed while studying were promoted before graduation. I didn't pickup on anything incorrect but it could be the basis of a nice QR assignment. 
======
This would be for Introductory Statistics.  The topic is already covered in the course but perhaps not as much to call it a goal of the course. Here it is stated as a QR goal. I borrowed freely from the lipitor video. Understanding absolute difference and relative difference is required in understanding an important concept of the course, the law of averages. It’s not clear if the goal should be stated in generic terms, “calculate and explain absolute and relative difference” of more specifically in terms of risk. For now I’ll use risk. I qualified decision-making with “as appropriate” because it seems to me a higher-level skill perhaps requiring more expertise than the evaluation of specific information. I hope not to be splitting hairs…
Terms such as attitudes, values, synthesize, can be open to interpretation. The examples given by the Lipitor video are helpful.
 
Level 1: Knowledge and Basic Understanding
Given raw percentages, calculate absolute and relative risk and explain those calculations.
 
Level 2: Thinking / Apply knowledge in new context
Be able to apply and synthesize the concepts of absolute risk and relative risk to evaluate information and as appropriate, make a decision.
 
(Example: given Lipitor ad, does student understand magnitude of reduction, can critically evaluate a particular ad and understand how data are used and misused in ads more generally?)
 
Level 3: Attitudes and Values
Indicate / demonstrate an appreciation of the importance of quantitative reasoning skills for evaluating advertisements and, as appropriate, making informed decisions.
 
(Example: given Lipitor ad, how does QR empower you as consumer of medical information)
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