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N The Challenge

m Building public support is
critical.

m Practitioners are often
isolated, with few resources.

m Research can be applied
more effectively.

m Best practices on the ground
are not being tracked.



" What Practitioners Want

How Climate Access Delivers

1.

2.

3.

Synthesize & analyze the fire
hose of information.

lllustrate how ideas play out.

Create a network of networks.

ClimateAccess
SHARING WHAT WORKS

The network for those engaging the public in the
transformation to low-carbon, resilient communities.
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LOOK WHO'S TALKING:

Average Facebook Posts Per Week
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social media.
i f

Average Tweets Per Week

Exploring how nonprofits are using

SEARCH

Who Rules Social Media? A
Look At Social Media Impact
By Nonprofit Issues

This article (with accompanying infographic)
explores how nonprofits across a range of issue
areas use social media and what impact they have

with thelr audiences, including Facebook and
Twitter statistics and staffing data.

Read more

November 11, 2011

Taking the Long View on Keystone

Cara Pike

When you work on cimate, tme is usualy of the
essence; every moment of delay makes the probem
worse and harder to reverse. Yesterday's decision by
President Obama to order a second environmental review
of the Keystone XL ppeine is unusual in that it buys the
cimate movement a tiny bit of tme. Time not only to
work out a strateqy that will utmately ha't the ppeline

FEATURED RESOURCE

The Envi t: Public Attitud:
and Individual Behavior — A Twenty-
Year Evolution — GfK Roper Consulting
(commissioned by SC Johnson)

An update of the
1990 Green
Gauge® survey that
nvestigates shifts
n US. green

NETWORK DIRECTORY




Synthesize & analyze the
fire hose of information.



BLOG

The Climate Access blog is the place for leading climate thinkers and doers to highlight and respond to key
developments and findings on climate communications and behavior change. The blog's objective is to be a filter
and a translation service for those working on the ground.

» Apply to be part of the network or log in to join the discussion.

CLIMATE ACCESS BLOG

November 12, 2011
Taking the Long View on Keystone
Cara Pxe

When you work on cimate, tme s usually of the
essence; every moment of delay maxes the problem
worse and harder to reverse. Yesterday's decs.on by
Pres dent Obama to order a second envronmental review
of the Keystone XL ppelne s unusual in that it buys the
cimate movement a tny bt of tme. Time not only to
work out a strategy that wil utmately ha't the ppeine
and rapd development of the Tar Sands, but, most
critically in my view, that will increase long-term public
engagement on cimate.

Read more

November 10, 2011
There's Action Out There
Meredth Heer

By working on cimate change, | xnow that spending each
day confronted by news of increasingly harmful mpacts
and political polarzation can be dispriting to say the least.
It's mportant for all of us imyself nciuded) to be reminded
of the nnovatve ways that people are takxing action to
rase awareness and nspre change. That's why I'd ke to
drect your attention to the Cimate Access Campagn
Galery.

Read more

November 4, 2011
Winning the Story Wars with Freaks, Cheats

RECOMMENDED BLOGS

Alchemy of Change: Gideon Rosenblatt
Climate Central

Climate Progress: Joe Romm
Free-range Thinking: Andy Goodman
Grist: David Roberts

Inside Climate News

New York Times Dot Earth: Andrew
Revkin

Sightline Institute: Anna Fahey
The Climate Desk
Treehugger: Brian Merchant

U.S. Climate Action Network

PARTNER BLOG:
STONEHOUSE
STANDING CIRCLE

ClimateAccess.org Launches!

Climate Shorts: Picks from the
Climate Reality Project

Global Warming along Party Lines:

Maiis Dnmnsd Somes VOANNAN

SHARE YOUR RESOURCES

Do you have a publcation to
suggest? Submt resources here
to share with the Cmate Access
network.

SHARE"

JOIN THE
NETWORK

Want more access? Find
out how you can join our
growing network of
practitioners and get the
most out of Climate
Access.

SIGN UP TODAY *

[ Climate Access
. on Facebook

Like You like
this.

161 people like Climate
Access.

. - .
,l
. I [

Stina David Marge Erika

NEaE
L1

Cory Eric Andy Cara




RESOURCE HUB

s KA I = A e

Your source for essential research, news articles, and commentary on climate change
communications, behavior change, and public opinion. It is one of the ways we help you
synthesize and analyze the fire hose of information coming out these days. Browse
resources by category or search by entering publication information or keywords into the
fields below.

In addition to the library of materials, we have created special collections on various topics,
including recommended reading lists from leading experts.

We invite you to explore and download resources. In order to post and view comments,
apply to join the network or log in. Also, as a member you can share resources with the
Climate Access network. Don't forget to send us your suggestions for items to keep the
Resource Hub current and relevant to your work.

UNDERSTANDING THE ISSUE
C mate Scence, Pub ¢ Awarenass

ENERGY CHOICES
Other, Renawable Energy, Foss! Fue's, Energy

WHAT THE PUBLIC THINKS
Pubic Opnon Trends, Poling

PUBLIC ENGAGEMENT STRATEGIES
Socal Meda, Meda, Framng and Messagng,

THEORIES OF CHANGE
Socal and Behavior Change

POLICY AND PUBLIC SUPPORT
Unted Kngdom, Unted States, Austra a,

SHARE YOUR RESOURCES

Do you have a publication to
suggest? Submit resources here
to share with the Climate Access
network.

SHARE»

JOIN THE
NETWORK

Want more access? Find
out how you can join our
growing network of
practitioners and get the
most out of Climate

Effcency Dgtal and Visua! Communications Canada Access.
IMPACTS AND ADAPTATION o e SIGN UP TODAY »
Jobs and the Economy, Natona' Securty, Author Organization/Publication
Speces and Habtat, Adaptation Strateges,

5 e, F - Re: T Collection
impacts, Food and Agricuture, Public Health, ( :::;‘:’ ype ) (A D G .; DONATE
Extreme Weather . ’

fived Climate Access

FEATURED RESOURCE COLLECTIONS QERIEY on Facebook

The Environment: Public Attitudes and Individual Behavior —

A Twenty-Year Evolution

e Envirnnment:

An update of the 1880 Green Gauge® survey that
investigates shifts in U.S. green consumer
attitudes and behavior.

ECOPSYCHOLOGY & CLIMATE
RESOURCES

CLIMATE JUSTICE RESOURCES

BOB DOPPELT'S BEHAVIOR CHANGE

Like You like
this.

161 people like Climate Access.

#1184

Jessie Margen Julie John




COLLECTION

CLIMATE JUSTICE RESOURCES

. A collection of guides and reports on taking
action to address the disproporticnate impact
of climate change on low-income communities
and communities of color.

e pp——

COLLECTION RESOURCES

Organizing Cools the Planet

Joshua Kahn Russe’, Hiary Moore, 2011

This gudebook outines a cimate ustice frameworx and offers toois for
organzations to apply when engagng those who are most mpacted by
cimate change (low- ncome communities, communites of color and
Indigenous peoples).

Vawe: 0

ACT NOW for Climate Justice

Young Frends of the Earth Europe, 2009

A handboox created n preparation for buidng a cimate ustice campagn for
COP15 that inciudes messagng and outreach recommendations (nciudng an
action plan template) that are stll relevant for organizers.

Vawe: 0

Climate Change and Gender Justice

Geradne Terry, 2008, Oxfam

An exploraton of the complex relationshp between gender and ¢ mate
change that apples a gender lens to 'ssues of vunerabity to cimate
mpacts, adaptation, mitigation, and advocacy.

Vawe: 0

Climate Justice Initiative Toolkit

NAACP, 2010

This toolkit highlights the disproportionate mpact of cimate change on
communites of color and nciudes recommendations for taking action to
ensure an equitable green economy.

COLLECTIONS

ECOPSYCHOLOGY & CLIMATE
RESOURCES

CLIMATE JUSTICE RESOURCES

BOB DOPPELT'S BEHAVIOR CHANGE
RESOURCE PICKS

CLIMATE SCIENCE MESSAGING
RESOURCES

CLIMATE ENGAGEMENT GUIDES

STORYTELLING RESOURCES

EXTREME WEATHER MESSAGING
RESOURCES

SEGMENTATION STUDIES

MORE COLLECTIONS *

SHARE YOUR RESOURCES

Do you have a publcation to
suggest? Submit resources here
to share with the Cimate Access
network.

SHARE*™

JOIN THE
NETWORK

Want more access? Find
out how you can join our
growing network of
practitioners and get the
most out of Climate
Access.

SIGN UP TODAY *

[ Climate Access
on Facebook

- You like
o this.

161 people like Climate
Access.
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TIPS AND TOOLS

i To help climate communicators effectively engage the public, we are compiling expert SHARE YOUR RESOURCES
recommendations that can be applied to campaigns and programs. Do you have a publication to

suggest? Submt resources here

These "Tips and Tools" include user-friendly tip sheets from TRIG's Social Capital Project 10 share with the Climate .

publications and other sources, archives of Climate Access roundtable discussions (apply

to become a member to be part of these invite-only events), case studies of public “
engagement campaigns, and interviews with leading thinkers and doers. SHARE®
If you've produced, or know of, a resocurce that could be turned inte a helpful tip sheet, a
campaign that would make a good case study, or inspiring individuals to interview or
include in our roundtable discussions let us know.
JOIN THE
NETWORK
LATEST TIPS AND TOOLS VIEW TIPS AND TOOLS Want more access? Find
out how you can join our
Communication Tips for Public Health Professionals Tip Sheets growing network of
November 10, 2011 Quick oommmncan?n and practitioners and get the
A summary of the Center for Climate Change Communication's outreach strategy tips. most out of Climate
recommendations for why, with whom, and how public hea'th professiona’s Access.
should communicate about cimate change.
Interviews SIGN UP TODAY *
Conversations with the field’s

[l leading thinkers and doers.

Roundtables

Tip Sheet: The 5-D Staged Approach

October 4, 2011

A five-staged mode! of change to understand where people are n the
process of shifting toward a more sustanable mindset.

An archive of the Climate Access N
§ webinar series. [ Climate Access
Tip Sheet: Ten American Worldviews  °" Fa‘°b°3:;u e
Like
October 4, 2011 this.
The social values that shape indviduals' understanding of environmenta Case Studies
ssues. In-depth examples of public 161 people like Climate
. 3 engagement efforts. Access.
‘w
Tip Sheet: Challenges in Building Tension, Efficacy and \‘ a - ﬂ
Benefits . .
Stina Julie David And
Octoner 4, 2011 FEATURED TIP SHEET - v
How outreach strateges can incorporate three fundamenta's of change. ) . ) ' B
“Selling" a Positive Vision P




TIP SHEET: “SELLING” A POSITIVE

VISION

A four-step process from Futerra Sustanabity Communications on how to

‘sell" the vision of a low-carbon future.

e

® TIPS & TOOLS

(From: Futerra, Sell the Sizzle)

File(s): ) T&T Seling a Positive Vision.pdf
Average:
Crlrcedesy

Your rating: None
Post new comment

Regster or Logn now to leave comments.

£ share || twoet @B emall
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COLLECTIONS

ECOPSYCHOLOGY & CLIMATE
RESOURCES

CLIMATE JUSTICE RESOURCES

BOB DOPPELT'S BEHAVIOR CHANGE
RESOURCE PICKS

CLIMATE SCIENCE MESSAGING
RESOURCES

CLIMATE ENGAGEMENT GUIDES

STORYTELLING RESOURCES

EXTREME WEATHER MESSAGING
RESOURCES

SEGMENTATION STUDIES

MORE COLLECTIONS *

SHARE YOUR RESOURCES

Do you have a publication to
suggest? Submt resources here
to share wih the Cmate Access
networs.,

SHARE*

JOIN THE
NETWORK

Want more access? Find
out how you can join our
growing network of
practitioners and get the
most out of Climate
Access.

SIGN UP TODAY *

[y Climate Access
on Facebook
- You like
. this.

161 people like Climate
Access.
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lllustrate how ideas play out.



CAMPAIGN GALLERY

We track not only what the research s saying, but alse how indviduals, communties and organzations are taking action
o address cimate change. YWe're gathering innovative and compaling communications and pubic outreach campaigns
In this galiery. It's essemial 20 now what's working and what's not, S0 we wart %0 hear from you.

» ADply 1o become a Climate Access mamber or iog In o get behing the scenes and discuss these campaigns with
oxperts. You can ako submit campaign cmampiles and dsouss best outreach practces in the Member Forums.

ClimateAccess NETWORK DIRECTORY

s FEATURED MEMBER
Member's Pick

Huvier Cutling
Disector of
Strategic

Bangladesh Climate
Justice Day 2011

Communcations,
Climane Nexus

SHARE YOUR RESOURCES

Do you have & pubicason to
SUDSESLT S_bmit resources here

| . - 10 47a%e with the Cimane Access
Portland Green Building: Conversations with the B
Education: Do One Thing June Key Deilta Earth: Indigenous Voices ARE »

Community Center on Climate Change

SHARE YOUR CAMPAIGN

Are you nvoived n - O CO you
now of « a0 intoresting
camgagn? Submit exavples of
LAMPagna Mo 1o Shafe with the
Climane AcCess Netmors.

BROWSE THE CAMPAIGNS



CAMPAIGN

November 1, 2011

ALLIANCE FOR CLIMATE EDUCATION: DO ONE THING

Merodin Herr

Y do one thing

PO MELP PR (AR ORMEN T
\

The Allience for Cimate Education i encouraging studems 1o pledge 1o Do Ome Thing* 1o halp the esvironment and cool
the planet.

' @dsy 10 foel cverwheimod when 1aling abo.t witys 10 addess cimate crarge The Alarce for Cimate Sducation's Do One NETWORK DIRECTORY
Trirg DOT) camaaign wams young peopie 10 400us on ONe Smple daily action that they can ke 10 red o the impact on the
enviconment. Campaign sugaestions naduce secyd ng. urgl.gging gacgets, criving less, cavying feusabio water botties, and
SUDDOMING Qreen Dus Nessea. Thiy Mo enabie students 10 LrCROose thel own ations

FEATURED MEMBER

Huavier Cutling

DOT parscipanms are encouaged 1o "cornect e DOTa" by forming teama with their peoss. The Allance ‘or Cimate Education Disector of

DOV QUCATCE 107 "Ow THase 2ams of Nigh SChool SILBeNS Can INTINE SChOOkWide PAOOCLS 10 aodness chimate change. Strnegic
Communcations,

Learn move about the Do One Thing campagn hese. Climane Nesus

And witch e DOT music viceo “Flassc Suate of Mnc” {spocfing Jay-Z's "Empise State of Ming™), that cloverly descrides the DROwsE »

proliom of singhe use PRSHC DIGS and "Ow SSCONtinUNg thalr 90 B IMeMCoNNecied with pectocting Dersonal "oaltn and the

MmAonment.

SHARE YOUR RESOURCES

Do you have & pubicason to
SUQZest? S.bmit fesources here
10 47afe with the Cimane Access

PLASTIC STATE OF MIND etwork

y b‘ »3 . » QAL »
{ \ %

®

SHARE YOUR CAMPAIGN

Ao you nveived in - 0F CO you
now of - &0 intoresting
campagn? Submit esavples of
CAMSAgTE Mo 10 Share with the
Climane Access netmors.




Create a network of networks.



MEMBER FORUMS

» Browse the Network Directory to connect with colleagues. 401 members and counting!

» View the Member Guide for more information about member-only features. Contact us for more information about

setting up a private forum for your group.

CLIMATE ACCESS (ALL) FORUM

This is a password-protected placa ‘or all members of
Climate Access to share best practices and discuss the
most important climate communications and behawvior
change issues.

"“M;A((”S
ALL
FORUM TOPICS

Occupy Climate

Seven Reasons Why the Public is Not Engaged on Climate

RECENT ACTIVITY IN THIS FORUM

October 23, 2011 by Climate Access
How can we partner with the Occupy movement
without co-opting it?

Gideon Rosenbiatt had this to say about Occupy and co-optation
when Climate Access interviewed him for the Taking...

2 hours T min ago by David Minkow

I'm not entirely sure that we can - or should. Some of the worst sins
of the environmental movement, in my...

2 weeks 6 days ago by Cat Lazaroff

Hespond | View All Responsas (2)

October 19, 2011 by Climate Access

RECENT RESOURCES

November 7, 2011 by Climate Access
Connecting the Dots: A
Communications Guide to

Climate Change and Extreme
Weather

A messaging guide to help communicators
convey the relationship between climate
change and extreme weather events,
including framing recommendations and
sample language. <exclusive for members>

Author(s):
Hunter Cutting
View Responses

November 7, 2011 by Climate Access
Extreme Weather Talking
Points

Talking peints on communicating the link
between greenhouse gas emissions and
extreme weather trends. <exclusive for
members>

Author(s):
Hunter Cutting
View Responses

November 4, 2011 by Cara Plke
An introduction to
breakthrough storytelling

CLIMATE ACCESS (ALL)

Connect U.S. Fund - USCLG
VIEW ALL FoRums O3

NETWORK DIRECTORY

FEATURED MEMBER

Hunter Cutting
Oirector of
Strategic
Communications,
Cimate Nexus

EROWEE»

SHARE YOUR RESOURCES

Oe you have a publication to
suggest? Submit resources here
to share with the Climate Access
network.

SHARE »




MEMBER FORUMS

Tha Cimate Access forum 4 a pevate space %or the Connect
U.S. Fund s U.S. Cimate Loadorshio Group (USCLG) 10 cavelop

CONNECT U.S. FUND - USCLG
@ commnCcation strategies, share infomason and Dest practices,
ANd CoOMNane off01s wihin and AC0as Working Grougda.

FORUM TOPICS
US Climate Leadership Group

RECENT ACTIVITY IN THIS FORUM

October 21, 2011 by Chmate Access
How do we constructively engage the private sector?

RECENT ACTIVITY IN
CLIMATE ACCESS (ALL)
FORUM

How can we partner with the Occupy
movement without co-opting it?
Surciry, Coxcber 23, 2091 - 2329

Autror CImane Access

What are some other reasons for the
lack of public engagement on climate?
Viednescay, October 19, 2011 - 05000
Autror CImane Access

Keystone XL campaign
Feacay, November 19, 2019 - 1005
Autror SImane Access

Right 1o Survive Is Non-Negotiable
Sanrcay, November 12, 2011 - 0951
Autror masudoe

Bangladesh Climate Justice Day 2011
Feacday, Novemnber 19, 2019 - 2328
Autror. Hasan Meheci

WORE »

RECENT RESOURCES

CONNECT U.S. FUND -

Conmect US. Fund - USCLG
VIEW ALL FOSUMS Y

NETWORK DIRECTORY
FEATURED MEMBER

Havier Cutling
Disoctor of
Strategic
Communcations,
Cimane Nexus

DEOWsL »




NETWORK DIRECTORY

Climane communications and media
feseasch on deners and e fosad fuel
ndustry think thanks that fund ™em

103ch o

Todd Bewr
Bloomingronirciana
EDU | Inciana Univessity

Treporsh Bovran
Tzeporsh Beman

NGO | Greenpeaze Inter~ational

First Name Last Nemme Oepasizational Name
1 | | | | |
[+] izaticoal Type Area of Expertise / Intorest City
r 1T 1T 1
l | | | | l
Province N\
| o &=
Jon Baren Wency-Ln
Jon Baren Wendy-Lin Banels
GairesvikeFonica
EDU | University of Pernsytvaria \ EDU | Tre Florida Chmate lnat tute arc
Frotesace of Paychology w So.theast Cimane Consortim
Sdence Communication, Anth-opology,
Process desgn and fac itation Work n
so.thoast USA and SBrazian Amazon
Stacy Banter Sizabeh Bast
Stacy Baner Eizabon Bast
VicwraBdinsh Columbia
NGO | 8C Healtny Communses NGO | Cil Crarge Imematona
Community Engagemen, Behaviow Nanagng Drector
Charge, Multi-sectornd Colabomtion
Aave DTN Nida Bautana
David Baumann Nida Bautista
Montrea Cuetes SacramertoCalloia
NGO | Taking Reot NGO | Coation for Clean Ak
Community Based Reforestation Cimate Change Equity Cars
Transponaton Encrgy Heath impacs
cincy Wikam Becu
cindy baxter Wikam Becunr
Auckend
NGO | Greengeace, cimate amayscs, NGO |E3G
and othars (self evployed) Senice Aasociate

dimate ustce

Codrector, Cimane and Enagy Pogram

P NN —

Coneect US. Fund <« USCLG
VIEW ALL FORLME

NETWORK DIRECTORY
FEATURED MEMBER

Dérector of
Strategic
Communications,
Climane Nexus

D0OWSE »

SHARE YOUR RESOURCES

Do you have & pubicason to
SURGESLT S.bMIL feaouroes here
10 S"afe with the Cimane Access
Networe

QUL e

0228 DONATE

Climate Access on
Tacetost
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ol
Outcomes

m Tools for practitioners to apply the
latest thinking & provide information
to researchers.

m Track the field and develop best
practices.

m Better uptake on campaigns to build
public support.

m Effective frames are adopted,
distributed, and integrated.




THESocialCapital PROJECT

of The Resource Innovation Group

RUTGERS

Climate and Social Policy Initiative




ol
Opportunities

m Climate literacy feed

m Discussion group/private forum

09,
CARA PIKE
ClimateAccess 250,748,784

cara@thesocialcapitalproject.org

www.climateaccess.org




